CODE BSPH-402 HEALTH COMMUNICATION AND MARKETING

Course Objectives

This course will help students:
1. To understand the effective health communication & potential
improvement at local level.
To comprehend the importance of communication in healthcare delivery.
To analyze the role of community in disseminating health information.
To examine the role mass media in health issues at local and global levels.
To understand the strategic role of marketing in organizations Strategic
. To apply marketing approaches, tools and techniques in analyzing and
solving marketing issues
7. To understand the differences and similarities of marketing approaches
and tools and their application in private and public health settings, including the
use of social marketing
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Learning Outcomes
Upon successful completion, students will be able to understand:

1. Potential communication problems existing between various health care providers and
to explore how these interaction patterns might affect patient care.

2. To understand the role of interpersonal communication outside the clinical setting as it
relates to the healing process and preventative healthcare.

3. To analyze and interpret health communication scholarship and apply its concepts to
original research.

4. Health reporting properly

Course Contents

Health Communication
1. Introduction to Health Communication

Health literacy

Cultural diversity and sensitivity of issues related to health and illness

Comparative analysis of Health Communication at national and international level

Health Issues in local and global media

6. Case study of media portrayal for different health issues e.g. COVID-19, Ebola virus,
Polio etc.

7. Use of Digital and Social Media in Health Campaigns
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8. Health Communication campaign
e Planning a comprehensive health communication campaign
e Steps of the comprehensive health communication campaign

Health Marketing

9. Basic understanding of marketing

10. Social, societal and health marketing

11. The History of Marketing in Healthcare
12. Strategic marketing

13. Sale promotion and advertisement

14. Marketing and the Healthcare Organization
15. Healthcare Products and Services

16. Marketing Research in Healthcare
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